[image: image1.jpg]Keeping In Touch Today.com

(THINGS ARE DIFFERENT NOW)

LINDA MARTIN-PEDPLES
Local Email Specialist
LINDAMARTINPEOPLES GMAILGOM ~ 615-828-1682





  Keeping In Touch Today 

your “EMAIL ADVANTAGE”
FREQUENTLY ASKED Questions: 

Q: Exactly what is “The EMAIL ADVANTAGE” ?
A: Your EMAIL ADVANTAGE  Loyalty Club is a one-of-a-kind, business-boosting customer appreciation program. It allows you to say, "Thank you for your business!" by sending your best customers super-appealing, money-saving offers by email. By rewarding current customers for their business, you encourage them to COME IN more often and, therefore, BUY your products and services more frequently. Plus, the goodwill it fosters motivates them to refer friends and family who could also become your customers!
Everyone wins! 


Q: How Does “THE EMAIL ADVANTAGE”  Work? 

A: It's easy! Your customers provide you with their email address (we’ll give you everything you need for this when you join.) Once a week we will do an onsite visit to pick up your completed information, then we'll add the information to your confidential customer database. 
Then, whenever you want more business, simply decide what kind of offer you'd like to email to your customers, let us know, and we’ll take care of the rest … (and if it's a "Special Alert" we can blast emails to your entire customer database ASAP!)
Sit back and enjoy the results! To redeem the offers, your customers simply print and present them to you by the deadline you establish. And, depending on the deadline you set, you can see results almost immediately. It's like having your own Personal Cash Machine!


Q: When does my 30 day FREE trial begin?
A: On the 1st day that we start sending your first Emails to your customer base. Best of all it won't cost you a cent extra to get started!

                                 
Q: I am computer illiterate - will your services still work for me?
A: Absolutely! The EMAIL ADVANTAGE  works like gangbusters even if you don’t have a computer or website.


Q: Do I have to sign a contract?
A: No. Unlike many other forms of advertising, with Keeping In Touch Today you're never required to sign a contract that forces you to participate for a set period of time.  (We simply don't need a contract to keep our clients.)

     
Q: How will I know if the e-mail marketing is effective?
A: Any email you send will have an expiration date on it. Example: "Print this up and bring it in, before it expires."  This way you can track your success by all the Coupon offers coming in!
Q: What if a customer forgets to bring in the coupon, or wasn’t able to print it out?
A: That’s easy enough!  You can choose a “code word” that can be included with each email to be used in that event.


Q: What Do the Email Advantage Loyalty Club Emails Look Like?
A: Your Email Promotions look like they came directly from your computer, because they show you—not us—as the sender, and feature your business name in the subject line. This means instant recognition and a dramatically higher open rate. And to ensure even greater response, if a customer's computer cannot view graphic-enriched emails (HTML), our system automatically detects this and sends them a simple text-formatted e-mail promotion instead… for no extra charge. Our #1 goal is to get you maximum response with every mailing.


Q: I've got this pile of e-mail addresses already. Will you type these in?
A: Yes, this is another service we can provide. (Individually quoted)


Q: I'm worried I won't be organized enough to stay in contact with you!
A: We can pick a day each week to call and check in or email you, so we can take the responsibility of remembering off of you. We can also plan several months of email promotions at a time, if you’d like

 
Q: How do I send an email offer and how long does it take?
A: It couldn’t be quicker... or easier! Many of our clients email us their offers... others call us. Still others meet with us when we pick up their entries from their stores. Whichever method you choose, it only takes a few minutes to send us your offers.
For example, you might email the following to me: 

Hi Linda, 

Here’s our offer for next week: 
“FREE! 2 Side Salads —OR— One order of breadsticks with the purchase of an extra-large pizza for $16.99. Expires (date). Not valid with any other offer.” 
Thanks!

What could be easier? And phone calls are even quicker. Best of all, we can send out your offer if it's a "Special Alert" in just minutes.  If you want, you can even send us several promos months in advance and we’ll email them according to the schedule you provide. With Keeping In Touch Today, you’re always in control.
                                         

Q: How long can these emails be?
A: People are busy.  We recommend that most of the e-mails you send be rather short and plain text rather than full-color HTML with pictures and such. You want it to be quick and easy for your customers to print them. You don't want them to waste time and 5 pages of paper and toner to get the coupon.
(If you want a newsletter with articles and pictures etc., just let me know;          that is an upgrade option-individually quoted).


Q: What offers work best?
A: Because everyone's customers are unique, different offers work better for different businesses. Some tell us promotions like, "Free wings with a large pizza" work best. Others say, "$5 off your purchase of $20 or more" is most effective. Some of our clients like bundling offers, e.g.: "FREE Order of Garlic Bread, 2 Liter Soda or Small Side Salad with purchase of a Large Cheese Pizza & 50 Wings... Only $26.16! You Save $8.75!"

Bottom line? We will try a few different offers and track your responses. You’ll quickly discover what works best for you. To get you started fast, we'll suggest some offers that work well for others in your industry! 
  

Q: How do I reach New Customers?
A: Emails are easily forwarded. Make it a great promotion and your customers are going to want to spread the news for you … to all of their friends and family members, then those people may forward to their friends and family and so on. Forwarded emails are word of mouth testimonials and recommendations of "Your Great Business!"


Q: Can customers print multiple copies of my email offers?
A: Yes, and as long as you structure your offers properly, you’ll benefit every time they redeem them! For example, let’s say you want to give something away free or for a very low price. The key is to require a “tie-in” purchase. This way, even if they come in every day and redeem the same offer again and again, you still make money.

For example, let’s say you offer, “One bowl of any Soup for just $1, with the Purchase of Your Choice of Sandwich” and someone comes in every day for 2 weeks and redeems the offer. Your offer is the incentive that drove them to keep buying sandwiches which they may not have done otherwise. However, if you still want to limit such use, simply use shorter expiration dates—around 1-2 days—which also helps create urgency and can stimulate even greater returns.


Q: What information will you be collecting from my customers? 
A: We will be collecting their Name, Address, Email address and Birthday.


Q: Who owns the names? 
A: You do. We can give you a file of the info anytime you ask. All the information you collect is strictly confidential, will be used only for the purpose of your business, and will not be shared with anyone for any reason. 

Q: Can my customers accuse me of spam?
A: No, your customers are asking for the EMAIL ADVANTAGE, to be in your Loyalty Club and to receive your promotions. In addition every email we send has a one click unsubscribe link at the bottom.


Q: What is your Privacy Policy?
A: Rest assured that we hold all your personally identifiable information in complete confidence at all times. It will never be rented, sold, traded, or given to any third-party whatsoever. This policy also includes your customer database that will be kept confidential and secure at all times. We also comply with all current e-commerce laws in the interest of privacy for your customers, and for your protection, according to Federal Trade Commission Requirements for Commercial Emailers. ( To review, click on this Federal Trade Commission link:) (http://www.ftc.gov/bcp/edu/pubs/business/ecommerce/bus61.shtm).

                    
Q: How often should we send an e-mail offer?
A: We recommend every 2-3 weeks for some business – every week for others. The secret is to promote often enough to stay on your customers' minds, but not so often as to overwhelm them. Your offers can be either last minute "Special Alerts" or regular promotions


Q: What is an example of a "Special Alert" email? 
A: Every small business has a “slow” time. Does it look like Thursday night is going to be slow? Call us. We'll send a "Special Alert" email offer good only for folks who come in that night. Will weather today hurt your lunchtime business? Call us. We'll send a "Special Alert" email offer in the morning good only for lunch today. Turn Quiet Times into Booming Business!


Q: What email address will these messages be coming from?
A: Once you sign on for our services we'll set you up a special account for your Customer Loyalty Club. When your customer gets an e-mail it will say it's coming from YOUR BIZ NAME. Of course, we'd provide you with the password so you can access this email account at any time you’d like.


Q: What happens if a customer replies to an email? 
A: If it's a question we know the answer to, we'll respond; otherwise we'll forward it to you. Each email we send will include common info such as hours of operation and business phone number, so replies should be minimal.


Q: What do you charge if I have more than one location?
A: This depends on if we will be emailing to separate lists and sending separate offers to each. (This can be individually quoted)
         
 
Q: How do I know if I'm getting a good deal? 
A: Please compare the KeepingInTouchToday.com EMAIL ADVANTAGE to any other news paper ad, direct mail coupon or yellow page advertisement and you'll see it's an amazing bargain!


Keeping In Touch Today is the result of a common need for our local small to medium businesses to improve their return on investment with their advertising and marketing dollars.

     Following months of research and consultation with other email and marketing experts from around the country, we have developed a simple, easy and effective method for setting up and managing your e-mail marketing program to produce MORE effective advertising, with LESS money. 
So, put our knowledge to work TODAY, and "Start improving your bottom line!"


"Do you have any other questions you would like answered? 
Contact Me
Linda Martin-Peoples

615-828-1682

Email: Linda@KeepingInTouchToday.com
Website: www.KeepingInTouchToday.com
